
 

US BRAND VIDEO: Better Together   
 
When we began over a century ago, we envisioned building a better life for our clients, 
employees, and communities.  
 
Manulife and John Hancock came together over 20 years ago to form a powerful 
partnership. Today, the global wealth and asset management business stewards over 
US$800 billion in assets for more than 19 million investors on five continents.1  
 
By adopting a dual brand, we reinforce how our global scale and reach can amplify how 
we serve investors locally.  
  
As a client-centric asset manager our extensive in-house asset management 
capabilities are complemented by a multimanager platform, represented by 700+ 
investment professionals across public and private markets.    
  
Whether through our fixed income, equity, multi-asset, private markets, or alternative 
strategies, we work with advisors and investors to help find the right solution for their 
investment needs.   
  
In our retirement business, we help over 9 million retirement clients save and invest for 
their future across North America and Asia.2 
   
And we are stewards of more than just client capital: We’re also stewards of the 
communities in which we live and work, helping those in need while we also help clients 
save and invest for a better future. 
  
Creating a better life for clients and communities starts with being a great partner.  
 
Logo: Manulife John Hancock  
Scrolling: Investments. Retirement. Wealth 
  
Logo: Manulife John Hancock  
Tagline: Where will better take you  
 

 
1As of December 31, 2024. 
2As of December 31, 2024. 


